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THE SPANISH MANGO production will be between 25 
and 30% greater this year, according to the Malaga-based 
cooperative Trops (the largest mango producer in Spain, 
accounting for around 55% of the total volume from Ma-
laga's Axarquia, the main producing area). It is the largest 
volume ever for Trops, with the prospect of reaching 13 
million kilos this year.

According to Martina Otten, of the commercial depart-
ment of Trops, the Osteen variety will record the biggest 
growth, given the entry into production of new plantations, 
while the acreage of the varieties Kent and Tommy Atkins 
remains stable and the Keitt variety will record a slight 
increase. ªAlthough there was full production last year, this 
year the trees will be loaded again, especially the Osteen, 
and some producers will sacri®ce Tommy Atkins and Kent 
plantations to plant Osteen,º he explains.

Everything points to this being a good mango campaign, 
a year in which Spain will manage to ®ll a market gap and 
face less competition from Israel. ªIt seems that the Israeli 
production volume will fall by around 25% this campaign, 
and this will affect both the Keitt and other varieties with 
colour. If Israel ®nishes earlier, our campaign could have a 
good start.º

The Spanish campaign will start with the ®rst greenhouse 
Irvin mangoes and will continue with the Tommy Atkins, 
which are mainly intended for the domestic and Portuguese 
markets. Then, in the ®rst week of September, the variety 
harvested will be the Osteen, followed by the Kent in the 
second half of September and the Keitt in October.  

Source: http://www.freshplaza.com/article/198643/Spanish-mango-
harvest-to-increase-by-almost-30-procent)
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MR HOSEASON-SMITH ®rst went to Darwin in 1998, 
to take over the local manager role for packaging com-
pany Amcor. The company was supplying boxes to the 
emerging mango industry, but there were problems. 

ªThe box being used at the time was not strong 
enough and had bottom-sag and was making the 
fruit ¯at,º he said.ºBy the time fruit made it all the 
way down to Sydney or Melbourne, there were issues. 
Every box was hand-directed as well, so if a customer 
wanted to do 5,000 boxes they would need a team of 
casual workers to come in and make those boxes.º 

Mr Hoseason-Smith said from humble beginnings 
in Darwin, the box design is now used Australia-wide. 
ªThe open-tray box [which we developed] is now the 
major box used for tray-fruit across Australia from 
apples to pears, plums, peaches, avocados and man-
goes of course,º he said.

He said the Darwin invention had brought signi®-
cant bene®ts to the horticultural sector in northern 
Australia. ªIf it wasn't for this particular box, I don't 
think we'd be sending 4.8 million trays of mangoes out 
of the Northern Territory. If we were using technology 
from years ago, every piece of fruit would be bruised 
or damaged and rejected in the marketplace. So basi-
cally it's allowed fruit to travel from here to the markets 
[down south], it can go anywhere around the world 
which has opened up markets because it allows fruit to 
get there in good condition.º

Mr Hoseason-Smith still works in the packaging 
industry and says the ªjourney hasn't ®nishedº, with 
people constantly coming up with ideas to improve the 
paddock-to-plate process.  

Source: http://www.abc.net.au/news/2018-07-18/
award-for-the-box-that-changed-australian-horticul-
ture/9947596)
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LET ME BEGIN by saying that mangoes are amazing! I am a 
huge fan of this fruit, which very often frequents my breakfast, 
so I'm pretty excited about this article. With the great prices 
the industry has been seeing, it's hard not to write about them.

In a maturing industry, June this year in particular came 
as a surprise to me, reporting the highest shipping prices we 
have on record for that month.

US Mango Shipping Point Prices, 1 Layer Flats, by Month,  
Comparing the Last Four Years
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(Source: USDA Market News via Agronometrics)

Until 2015, where we saw the highest average yearly and 
monthly price, there seemed to be no roof on where man-
goes could go. Over the last two years, impressive growth by 
Mexico, Ecuador and Peru ± the three largest suppliers ± has 
been ®lling in some of the gaps in supply and helping to sta-
bilize prices. Ecuador and Peru are particularly notable, com-
ing in right where prices have historically been the highest.

Mango Shipping Point Prices, 1 Layer Flats, in USD

In 2017 the industry 
moved 46% more volume 
than in 2010, an impres-
sive level of growth that made good headway in bringing to 
the U.S. a fruit that has long been one of the most popular 
in the world. That last fact might surprise people, but keep in 
mind that mangoes are originally from India, and massively 
popular in tropical countries where they grow.

Mango Movements in Lbs

(Source: USDA Market News via Agronometrics)

(Source: USDA Market News via Agronometrics)

Our friends at the U.S. National Mango Board are predicting 
that Mexican volumes could come in at 15% lower year-on-
year from July through October, which could very well mean 
that prices for the industry will continue to run high for the 
months to come.  

Mango Volumes in 8.8 Lb boxes

(Source: USDA Market News via Agronometrics)

Source: https://www.freshfruitportal.com/news/2018/07/17/mangoes- 
in-charts-record-prices-in-june-may-remain-high-for-coming-months/ 



Kynoch ± enhanced e! iciency through innovation.

Spesi®eke verhoudings van 
makro-, sekond•re en gecheleerde 
mikro-elemente in die  OEMFF!-
produkreeks kan lei tot:

Farmisco (Pty) Ltd t/a Kynoch Fertilizer 
Reg No. 2009/0092541/07

GreenGold! 30  is a must for fruit and 
vegetable growers.

GreenGold! 30 is a dry fertilizer applied as top 

dressing with the three-in-one winning combination 

of nitrogen, calcium and boron.

GreenGold! 30:

· Comprises a combination of nitrogen, water-soluble calcium and 

water-soluble boron for rapid uptake and quick plant reaction ±  

all in one application.

· Nitrogen is water soluble and partially quickly available and 

partially gives you a longer reaction.

· Enhanced e"ciency can result in higher yield and pro®tability.

· Is highly suitable for fruit and vegetables but is also suitable for use 

on potatoes, grain crops, sun¯ower and pastures. 

     Change your 

green into            
               gold

with GreenGold!  30 
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011 317 2000  |  info@kynoch.co.za  |  www.kynoch.co.za
GreenGold• 30 K9750, Act 36 of 1947. 




